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BELL REPORT ASKS
APUBLICSTRATEEY

A.T.&T. Outline Appears an
Effort to Counter F.C.C.
Rulings for Competition

By DAVID BURNHAM
Specfal 1o The New York Times

WASHINGTON, June 18—A
confidential research report for
the Bell System has recom-
mended a national public re-
jations stralegy to counter
what the report calls “the knee
jerk reaction of most of the
public” that cconomic compe-
tition means lower prices and
better service. .

The report is an outline of!
how the Bell Sysitem proposcs
to guide public opinion against
two important decisions by
the Federal Communications
that have exposed the Ameri-
can Telephone and Telegraph
Company and its subsidiaries
to increased competition for
the first time in several
decades.

One of the commission de-
cisions has permitted concerns
other than the telephone com-
pany to manufacture and mar-
ket “such equipment as switch-
boards and dialing -equipment
that are “interconnccted” with
the national tclephone system.

The other commisgion deci-
sion allows companies other
than those associated with the
Bell System—what are known
as “specialized common car-
cartiers”—to provide point-to-

poink. communications for large
indusirial customers

T THe  unusually candid re-

searth report outlining the tele-
phoje company’s  proposed
strategy to mold public opinion,
a capy of which has been ob-
tained by The New York Times,
appearcd to have been written
by phe Planning Division of
the liinois Bell Telephone Com-

pan ){
b Major Obstacle

The report said that a major
obstacle (o the company's
counferattack, against  the
F.C.Cs decisions was the pub-

lic
the | "American - way-of-life ™
namely, the inherent bencfits
of competition or ‘frcé enter-

pris¢r. . .’

Té"mect this obstacle, the
report called for “the intelli-
gent exploitation of every ave-
nue -of communication avail-
able to us, the careful tar-
geling of specific points in
unique approaches and all part
of an over-all and systematic
development of our case before
the public.”

The report ‘said the purpose
of the rescarch on which it
had based its conclusions was
not to find the one best answer,
but- rather to “sharpen the fo-
cus and presentation clements
of a selected sel of ‘facts.””

The research report did not
explain the precise objectives
of the proposed public. rela-
tions program. But the program
appearced to be a broad effort
to persuade the F.C.C. through
the public to reverse its earlier!
rulings or at least go no fur-|
ther in adopting rules that!
force the telephone company to
compete for certain kinds of
business.

Allcgations of anticompeti-
tive business practices by
A.T.&T. will be the subject of a

‘deeply held . beliefs about|

_overcome the chalienges of

hearing by the Senate Antitrust
nd Monopoly Subconunittee on
Thursday.

:
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The hearings are part of a!
series aimed at collecting in-;
formation to support a bill in-
troduced by Senator Philip A.
Hart, the subcommittee’s chair-
mah, to outlaw manopoly power
in seven industrial sectors.

“Competition and the belief
system surrounding it and the
“free enterprise system’ is the
fulerum -on which our case and
that proposed by the F.C.C.
teeters,"” the report concluded.

“The knee-jerk reaction of
most of the public is that ‘com-
petition’ among companies pro-
viding products or setvices is
inhcrently and always ‘good’
—resulting in the lowest prices
and highest quality and choice
in the marketplace,” the report
states,

Noting that ‘“our argument
asks the public to accept the
antithesis of what they have
been encultured to  heljeve,”
the report said there were
potential dangers in the pro-
posed public relations program.

“Thus, in pursuing our ob-
jectives,” the report continued,
“we stand to alter forcver key
elements of our image that we
are not sufficiently innovative
or technologically competent to

competition [from the special-
ized common carriers] and in-
arconncetion.”

The report added that in
aking out “we may not only
tribute to the declining trust

$n our American institutions—
Government and business—hut
we may well alter the course
of public consensus not only
regarding our industrv  but
other industrics as well.” |
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